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WHY ADVERTISE WITH UTILITY FLEET PROFESSIONAL?

Utility Fleet Professional is the leading publication dedicated to the informational needs of fleet and
maintenance managers who serve utilities, utility contractors, communications providers and
government organizations. Since its launch in 2011, UFP has been embraced by the industry and has
hecome the leading source of information for the utility fleet marketplace.

$168.2B SRINT &

DIG "'AL ranked #1 publication for utility fleet information by readers
EEI PROJECTS THAT U.S. INVESTOR OWNED UTILITIES WILL SPEND $168.2B ON CAPITAL EXPENDITURES IN 2025 o . . .
SOURCE: EEI FINANCE DEPARTMENT, MEMBER COMPANY REPORTS, AND S&P GLOBAL MARKET INTELLIGENCE more than 60% of readers spend 30 minutes or more reading articles
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reach more than 7,000 utility fleet, operations and
maintenance professionals in the US and Canada
combination packages of print/digital offer marketers
unsurpassed visibility in the utility fleet marketplace

BONUS MAGAZINE DISTRIBUTION
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* Investor-Owned  * Power Generation

CONSULTANTS

* Municipal *Wind Generation
* Co-Op/Rural

E-NEWSLETTER: UTILITY FLEET INSIDER P2y UTILITY FLEET

UFP WEBSITE - UTILITYFLEETPROFESSIONAL.COM
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N _ - _ _ - ian SOCIAL MEDIA CHANNELS
Readers of UFP have utility fleet and maintenance decision-making and purchasing responsibilities.
UFP is the leading source for guidance and information for utility fleet leaders. u
.— WEBINARS
A=

DIGITAL MARKETING SERVICES

@

| // \\ /“‘

The demand for Bigfoot Qutrigger Pads is growing! Our products are high
quality and the combination of our marketing efforts in Incident

Prevention and Utility Fleet Professional magazines has really paid off.
I’m proud Bigfoot is ahle to advertise in these publications and support

PACKAGE

CAPITALIZE ON THE MOST IMPORTANT EVENT OF THE YEAR ... THE UTILITY EXPO (FORMERLY ICUEE)

: > : b o ISSUE BENEFITS
the valuable information they provide to the utility industry.
BIG BoNus * Promo email to UFP readers two weeks before the ﬁ%[li.lllTSng%g PREVIEW Be sure to get the attention of attendees before they head off to Loisville.
- i i i event with your product, booth number, and link.
Jeft Stemer' BlngOt DUtngger Pads PUWER PLAY " . o » . OCTOBER 2025 Capture attendees at the show! This issue will be distributed to attendees
BENEFITS! * Get included in our special “Must See Vendors” section  ITEN] e VR TN MINT3() from our booth at the big Utility Expo.
. of the Oct issue that will be distributed at the show.

DECEMBER 2025 . : i i .
UTILITY EXPO WRAP-UP Stay top of mind as utility safety buyers finalize their purchase plans for 2025.

 Post-show promo email to UFP readers two weeks
after the show with your product and link.

THE EVENT IN THREE KEY ISSUES OF UTILITY FLEET PROFESSIONAL
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2025 EDITORIAL CALENDAR

August

Octoher

December

Ad Space Closing Date 2/3/25 4/25/25 6/25/25 8/25/25 10/24/25
Ad Materials Due Date 2/11/25 5/2/25 7/2/25 9/2/25 10/31/25
Issue Special Focus Upf-i?sugft\ggg;es% s Fleet Technology Uﬁ"tgq%?:;terﬁfﬁon Aerial Technology Traffic Safety
Event Coverage Al e Mo Coraromse | APWAPWX The Utility Expo | ATSSA Traffic Expo
D”:;g?ﬂqg:fgocus Shop Talk Shop Talk Shop Talk Shop Talk Shop Talk
DM:;; rtgn(:g:m?rgocus Leadership Strategies The Future of Fleet Fleet Management Hiring Strategies Driver Safety
g?[;rrtt:qlee:tt's: e Sustainability EV Update Fuel&?&?gﬁ? S Vehicle Accessories Electrification
Sggla?tnr:m?a% Foous Vehicle Accessories Ut'i?iltl;lT& er:fili:?es Trailers Ut'iol‘iItI\-/T\7 erﬁi‘i:r;e = Road Safety Devices
B‘;;ggﬂgg#ows New Fleet Technologies Au%?ﬁ;%?o\é?:side Engines & Drivetrains Tire Technologies Eq#;p;rr?ne(;togia;:ty
g::)eatrg[men t Eocus Focus on Fleet Safety Focus on Fleet Safety Focus on Fleet Safety Focus on Fleet Safety Focus on Fleet Safety
B oces Dttt NTE“?Q%:;%?EE%;W’ M’i‘gg;gs”é'g%;'g:ée Th:m%s;)'zm Tugeuttj.ﬁgtysi?:t; ATSSA Traffic Expo
Conference Conference
CONTACT INFORMATION P

0 ; ; Publisher Associate Publisher
PO RISl  Carla Housh Kurt Moreland - 847 845-1584 . i
CWSTa?T:;éa |L%\6%1 4u' o choush@utilitybusinessmedia.com kmoreland@utilitybusinessmedia.com ﬁamzvsrmon # EPROFESS[ONAL USOLN
' INSTITUTE
815.459.1796 ; Editor Business Development ! 2
utilitybusinessmedia.com Sean Lyden Rich Kunkel - 336 831-4611 Security
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sean@utilitybusinessmedia.com rich@utilitybusinessmedia.com

AD RATES

2025 ADVERTISING RATES 2025 DIGITAL RATES
Size 1x 3x 6x Prices for Prices for
Full Page 3970 3840 3650 Non-Print Advertisers | Print Advertisers
E-Newsletter
cidFage 1360 3290 J100 Full Banner Ads $1500/issue $1000/issue
1/2 Island 3150 3020 2910 550 x 200 pixels
1i=Fage ol i =il E-Newsletter $3200/issue $1900/issue
1/3 Page 2620 2490 2420 Sponsorships
1/4 Page 2110 1980 1870 Website Banner , ,
Adbvertising rates above are gross Leaderbo_ard $1500/issue $1000/issue s
728 x 90 pixels
PREMIUM POSITIONS Website Banner
COVER2, /COVBIS s s R e Plus 20% Skyscraper $1100/issue $800/issue ;
160 x 600 pixels %
- COVEN A sicsusi sosesisossussisossmupassnissssnssssnsssimmsnisssissssassisssessssousiss Plus 256%
ok All Other POSIHIONS..........veeveeecereereeeeeeeeseeeseesseesssesessnes Plus 15% LOOKING FOR CUSTOM SOLUTIONS 130}

ADVERTISING SIZE SPECIFICATIONS ELECTRONIC MEDIA

Full Page/Tr]m 3] 4 — ey SRR TR 8.5” x10.875” D|g|‘ta| files must be submitted in press_ready tlﬁ, eps or h|gh_

Heep Inomaisr least U+ oM i . resolution pdf format. Minimum resolution is 300 ppi. Files may

Fu_II P_age/FuII Blﬁeed .................................. J— 8.48" 411125 be submitted via email or uploaded to our file transfer site.

This size adds 1/8” of background all around trim size for bleed. Contant sublshepwhanunicadine s iles
DIBPAGE.....oovvorversesessssesssss s 45" x10” P BIoaERg S OURES: j
1/3 Squ.are ................................................................... 4.5” x:l.875: ALL COLOR FILES MUST BE IN CMYK MODE. Convert all RGB -~
1/3Vertical .......c.cooveieiiicceeeeeeeee e 2.125” x 10 and/or spot colors to CMYK before submitting ad. All ads wil

T2 181aNd csnmnammamsnasn R a s 45" x 7.375”

be reviewed. An ad that is in RGB mode or has spot colors will be

1;‘2‘: S OO e s 3372 & jg;g converted to CMYK and sent back for approval or a new ad will
F Yoxnsnie s e rmemeE : ) need to be submitted with all colors converted to CMYK.
2-Page Spread/Trim Size........... T — 17” x 10.875” =
Keep live matter at least 1/4” from trim. Please send print and digital ad materials to:
2-Page Spread/Full Bleed..........ccccoevvrerenereeennnns 17.25" x:11.125"

production@utilitybusinessmedia.com

This size adds 1/8” of background all around trim size for bleed.




